
The brand Wetlands International•
And what it means to you in practice

Brand toolkit



Why this brand toolkit?

•	 To ensure that Wetlands International is globally presented in a  
 coherent and recognisable way in everything we say and do. 
•	 Our logo and housestyle have been redesigned to reflect the range  
 of values that we stand for. 

You are an ambassador of Wetlands International, just like every staff  
member of Wetlands International, whatever position or location in  
the world. Each of us represents the organisation, and therewith shapes  
the brand Wetlands International. We give presentations, write project  
proposals, leaflets and reports, meet with partners, donors and  
beneficiaries, maintain our website, speak to the media, pick up the  
phone, use social media, receive guests in our offices, and talk to our  
family and friends about our work. 

With this Brand Toolkit we present our brand and provide some initial  
guidance on what it means for your daily work. It equips you with  
templates, fixed items for our design and communications and  
suggested do’s and don’ts. 

If you have questions or suggestions about any part of the Wetlands  
International Brand Toolkit, need assistance or have ideas for future  
initiatives, contact: communications@wetlands.org.
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1. Our brand



Our drive
Wetlands International is driven by the knowledge that safeguarding  
and restoring wetlands is urgent and vital for water security, biodiversity, 
climate regulation, sustainable development and human health. 

Our Brand promise:
We safeguard and restore wetlands for people and nature.   

Core elements of our brand:

•	 Bring	together	knowledge,	policy	and	practice
We provide insights into modern life’s dependency on wetlands. 
We build scientific, practical and traditional knowledge on wetlands  
and use this to stimulate effective policies and practices.

•	 Connect	local	actions	to	make	a	global	difference
Through our global network, we combine local experiences and  
successes to influence national, regional and global policies, practices  
and investments.

•	 Enable	society	to	take	action		
We work for the longterm in major wetland areas all over the world.  
We catalyse action to safeguard wetlands and support those that use  
or depend on them. We forge innovative and strategic partnerships  
to maximise our reach and impact.

•	 Act	with	passion
We are passionate about the positive change we make for people and  
nature. This is anchored in our communications and behaviour.
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2. How to live 
our brand?



2.1 Text templates

The below texts will help you to present Wetlands International in an  
easy and consistent way, while covering the important elements of our  
brand essence. 

What are wetlands: 

‘Wetlands occur where water meets land’ 

Make this concise description more specific when necessary by adding  
what type of wetlands you are talking about, such as mangroves, (peat) 
swamps and marshes, rivers, lakes, floodplains and flooded forests,  
rice-fields, and even coral reefs. And show pictures or tell more about  
the wetland type (don’t assume that people know).

Who we are:

‘Wetlands	International	is	an	independent,	non-for-profit	 
organization,	active	in	around	100	countries.’	

What we do: 

‘We	safeguard	and	restore	wetlands	for	people	and	nature’. 

More specifically: ‘We build scientific, practical and traditional  
knowledge to stimulate effective policies, practices and investments.  
We facilitate community-based initiatives to manage wetlands so as  
to secure their values and services for the long term. We maximize  
our reach and impact through innovative and strategic partnerships.’

Why we do this:

‘We	are	driven	by	the	knowledge	that	safeguarding	and	restoring	 
wetlands	is	urgent	and	vital	for	water	security,	biodiversity,	climate	 
regulation,	sustainable	development	and	human	health.’
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2.2 Do’s and don’ts 

Below you find some do’s and don’ts which help you to align your daily work 
with the brand essence and its core elements*. 

People and Nature. Always refer to the benefits of our work for both people 
and nature and make these tangible for our community by zooming in on the 
wetlands where we work, the beneficiaries that we serve, and the species 
that live there.  

We	work	on	locally	and	globally	important	issues. Always try to make links 
between our actions and experiences on all levels, so local to global and 
global to local. Also link to lessons and experiences of other offices working 
on the same issue.

Knowledge,	policy	and	practice. Emphasize all three aspects and link them 
together. Highlight that our primary focus is on action in the form of better 
policy and effective practices on-the-ground with research used as evidence 
and support for our proposals. 

Emphasize	how	we	enable	others	to	take	action. Highlight our partnerships 
and community-based activities. Also address which are the different users 
of a wetland area and what are their interests and perspectives.

Use	a	positive,	inspiring	tone	of	voice.	Show solutions rather than problems. 
Engage our audiences by raising critical questions and by proposing  
solutions rather than being preaching and overly judgmental. Use imagery, 
videos, quotes and your personal experiences to combine emotional and  
intellectual information. Presentations, meetings, blogs, stories and social 
media provide plentiful opportunities for this. See Guidelines on writing 
blogs. 
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Use	concise,	active	and	accessible	language.	Avoid jargon and abstract  
concepts and do not overload people with facts, names, figures, and other 
dense information. Bring focus and think of the key messages that you want 
people to remember. Provide links to further details. Refer to issues rather 
than projects which outsiders are usually not familiar with. 

Share your passion. Express yourself in a passionate way about the positive 
change we make for people and nature.  Share successes and experiences, 
provide constructive and encouraging feedback. Support an open supportive 
work environment.

*For some of our written outputs, such as scientific papers, certain policy papers and 

technical discussion papers the content may be less flexible for fitting with the above  

guidelines.

Note that we use our full name Wetlands International in all countries where we  

work. Avoid using the abbreviation Wetlands or WI or any other variation of this.  

To refer to a country office use Wetlands International Mali, Wetlands International  

Indonesia, Wetlands International Malaysia and in the case of a regional office use  

Wetlands International South Asia, and Wetlands International Africa.
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Emphasize	how	we	enable	others	to	take	action. 
 Supported by Wetlands International, villagers in Sobé and other villages 
in the Mali Inner Niger Delta themselves are responsible for the dune  
fixation. In return for their work, they are better protected, but they also  
receive a small loan (Bio-rights microfinance funds). These loans will become 
a grant if the sand stabilisation project is proven to be sustained over a  
longer period of time. They can invest this loan in sustainable livelihoods.

Use	positive,	inspiring	tone	of	voice. 
 We are engaging with the engineering sector to identify ground- 
breaking approaches that work with nature, as opposed to traditional hard-
infrastructure approaches that tend to ‘fight’ nature. For example, instead of 
of concrete seawalls, defences made of mangroves can be erected alongside 
permeable dams made of brushwood. The evidence shows that these  
combined ‘green-grey’ solutions can more effectively stop erosion and land 
sinking along muddy coasts. Take a look and learn how to build with nature!

Use	concise,	active	and	accessible	language.
 What do you do when your house is slowly being swallowed by the sea?  
This is the question that Wetlands International was asked to advise on by 
the community of Timbul Sloko Village, on the North coast of Central Java, 
Indonesia.

Share your passion. 
 “I am personally impressed how restoration activities at just one flood  
forest can provide far-reaching benefits in the delta. I was told by fishing 
communities located 150 kilometres away that they capture fish tagged  
from the restored Amanangou flooded forest!” Bakary Kone, Wetlands  
International.

2.3	Text	examples	of	our	work	reflecting	our	brand

People and Nature.
 The remaining pristine peatswamp forests are home to a wealth of wildlife 
species such as the endangered tiger, tapir and orang-utan. They supply local 
communities with a great variety of timber, non-timber forest products and 
water in support of their livelihoods.

We	work	on	locally	and	globally	important	issues.
 Those consuming tofu and soy milk, but especially meat eaters and those 
driving a car should keep a critical eye on the impacts of soy cultivation. 
About 70 percent of soy cultivated is used for animal feed fulfilling the 
growing meat demands in the world, while the second largest driver of soy 
expansion is for the use of biodiesel. Whilst recognising these values of 
soy, its expansion has adverse impacts on important wetlands and forests in 
South America, and violates land rights. We therefore join many other NGO’s 
in their efforts to green the soy industry. 

Knowledge,	policy	and	practice.
 By doing such research and mapping we can show which Arctic wetland 
areas are the most valuable and those which are most vulnerable. We advise 
on how to manage these wetlands wisely and inform governments and the 
oil and gas sector about the impacts and true ecological costs of develop-
ment in the Arctic. 
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3. Housestyle



As of February 2014 we globally use a new visual identity which better 
reflects the range of values that Wetlands International stands for. 

The housestyle consists of a logo,	colour	palette,	typography and the use 
of images in all our visual communications. To create a consistent style,  
all outreach materials will be designed by design agencies, who will be  
provided with our Visual Identity Manual. This manual contains instructions 
on the use of our logo, colour palette, fonts, graphic design and photography. 
They will work with housestyle templates for the most commonly used  
materials such as brochures, reports and leaflets. For any other format 
 (e.g. poster, small booklets) standard elements are provided.

For all stationery, certified PDF files are provided. 

Finally, there is a PowerPoint presentation template available.

Our	logo
The logo captures the essence of wetlands and of Wetlands International.  
It symbolises that wetlands occur where water meets land (the blue and the 
green). Wetlands are the source of water that supports all forms of life and 
productive land. The river, or coastline, also indicates how wetlands are  
dynamic. At the same time the logo shows the human nature of our work  
(the human face) as we safeguard and restore wetlands for people and  
nature. The logo, appearing as a sphere, refers to the Earth as we work  
globally, connecting local actions to make a global difference. 
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Colours
The Wetlands International corporate colours are blue and green, and we use 
gray (80% black) for body text. Headings and sub-headings are always in 
Wetlands International blue. Green is used as an additive, for example in an 
introduction text and chapter text. These defined styles are indicated in the 
housestyle templates.

Typography
For all print and graphic materials we use the font type Aller light, regular 
and bold. For all on-screen and digital executions including emails we also 
use Aller, but when this is not available we use Calibri regular and bold.

Font sizes should never be smaller than 10 (except footnotes). Only use Bold 
or Italicised fonts to create emphasis, never for an entire document. We use 
gray (80% black) for body text.

Wetlands Blue Wetlands Green Wetlands Grey

The Wetlands International logo is used by all offices on all outreach  
materials, letters, business gifts and presentations, following the housestyle 
templates. 

Should you want to use the logo for any other documents than available  
in the templates, please pay attention to the below guidelines: 
• The logo shown on page 19 is the only correct logo of our brand. It is  
 always printed in full colour. It may only be printed half-tone for special
 applications, such as black and white advertisements and faxes, but not
 on any other printed materials. 
• The logo has a minimum width of 20 mm. Smaller is not allowed. 
• The logo has an exclusion zone around all sides, which is exactly the  
 height or width of the letter W used in the logo. 
• Revisions and other variations of the logo are not permitted; neither  
 is slanting, rotating or colour adjustments. 

Full Colour Half-tone

Minimum size Exclusion zone

80% 80%

60% 60%

40% 40%

20% 20%
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Housestyle templates 
The consistent use of our graphic language makes it possible to structure 
and therefore strengthen our communication materials. Templates are  
available in Adobe InDesign (for both Windows and Mac operating systems) 
and should be shared with designers. 

More information about the available templates or fonts please contact:  
communications@wetlands.com.

 

The use of visuals
Visually representing the people and nature we work for is vital to our work. 
Our housestyle templates are therefore designed to prominently use visuals.

Pay attention to the following issues when selecting visuals for printed  
materials, posters, booths etc. They should: 
• capture the brand essence: wetlands for people and nature 
• be authentic; avoid using stock photography as much as possible
• be positive, for example showing solutions 
• not too dramatic, except when you can also show before  
 and after situations 
• have high enough resolution 

Choice of paper 
For printing paper materials we use FSC registered 100% recycled paper 
as a preferred sustainable choice. If this is not possible, use FSC registered 
(non-recycled) paper, or recycled (non-FSC registered) paper.
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Brochure

All around the world, people are 
increasingly exposed to disaster risk 
from natural hazards such as droughts, 
storms and fl oods. As disasters increase 
in frequency and intensity, there is a 
growing body of evidence suggesting 
that traditional approaches to disaster 
risk reduction (DRR) are often insuffi cient 
to make a lasting difference. Disaster 
response and relief, and community 
development and preparedness remain 
key pillars of DRR, but practitioners 
increasingly recognise the need to also 
address the root causes of risk and 
vulnerability. Ecosystem degradation is 
often one such root cause. Deforestation, 
overexploitation of water resources, 
draining of wetlands and other practices 
that degrade ecosystems often stem from 

fl awed spatial planning or inappropriate 
water management policies. As a result, 
ecosystem services - the benefi ts people 
derive from ecosystems, such as water 
purifi cation, pest and disease control, 
as well as the provision of food and 
energy - are undermined. Addressing the 
often complex underlying causes of risk 
requires integration of best practices 
from DRR, climate change adaptation and 
ecosystem-based approaches to land and 
resource management. This must be done 
at various levels, from the community to 
the landscape level, and across the risk 
reduction cycle, from immediate disaster 
relief to longer-term mitigation and 
prevention measures.

Millions of people around the world are vulnerable to natural 
and man-made hazards. Unsustainable management and use of 
ecosystems is often a root cause of such vulnerability. Wetlands 
International calls for better integration of approaches to disaster 
risk reduction, bringing together expertise from relevant sectors and 
making optimal use of the natural protection provided by ecosystems.

Our track record:

Wetlands International began working 
in DRR in the wake of the 2004 
tsunami in the Indian Ocean. Between 
2005 and 2011 we improved the 
livelihoods and resilience of more 
than 260,000 people through our 
coastal restoration work. 

Since 2011, Wetlands International, 
CARE Netherlands, Cordaid, the 
Netherlands Red Cross, and the Red 
Cross/ Red Crescent Climate Centre 
form the Partners for Resilience 
alliance. Our joint programme, 
which spans nine countries across 
three continents, is one of the fi rst 
large-scale efforts to bring together 
expertise from the humanitarian, 
development and environment 
sectors. It offers a holistic approach 
to risk reduction and climate change 
adaptation, focusing both on practical 
interventions and on infl uencing 
policy. Find out more about our work 
at www.wetlands.org/drr.

Working with nature
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Working with nature: 
living with floods  
Floods have great destructive power, 
often forcing people to flee their homes, 
as well as costing lives and livelihoods. 
Floods are therefore generally perceived 
as hazardous events that must be 
controlled at all costs. The regular rise 
and fall of river levels, however, sustains 
a wealth of economically valuable goods 
and services. Floods supply nutrients to 
riparian agricultural land, boosting crop 
yields, and play a crucial role in fisheries. 
Restoring forests and wetlands may 
increase regulation of water flows and 
thereby prevent beneficial floods from 
turning into hazards. This will boost the 
resilience of river systems to climate 
change. An ecosystem-based approach 
to flood risk reduction recognises the 
value of natural flows and floods and 
ensures that ecosystem management 
and restoration measures are employed 
alongside human-engineered risk 
reduction interventions. Integrating these 
landscape approaches with conventional 
early-warning, preparedness and response 
measures increases community resilience.

The evidence:

•  Naturally flooded fields in the 
Mekong yield twice as much rice  
as irrigated fields.

• Worldwide 4 to 40 times as much 
fish is harvested from dynamic 
river-floodplain systems than from 
static reservoirs.

• Some European countries are 
removing dykes and restoring 
floodplains to restore water 
retention and reduce flood risk. 
The Dutch government has 
invested no less than €2.3 billion 
in river restoration measures.

• Models indicate that downstream 
water losses due to planned 
water infrastructure development 
upstream multiply risk, causing 
famine for 1 million inhabitants in 
the Inner Niger Delta in Mali every 
2-3 years.

”By restoring wetlands as natural infrastructure,  
we have secured livelihoods of 200.000 fishers  
and 400.000 farmers in Lake Chilika basin.”
DR AjIT KuMAR PATTNAIK,ChILIKA DEvELOPMENT AuThORITy
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Restoring beneficial floods  
in the Mahanadi Delta
In recent years, hazardous floods have 
increased in frequency and severity in the 
Mahanadi Delta in north-eastern Orissa 
State, India: only three floods occurred 
between 1961 and 1970, compared with 
seven between 2001 and 2011. Three of 
the recent floods (2001, 2008 and 2011) 
were devastating, causing widespread loss 
of life and property. 

Risks to the local population have been 
intensified by the silting up of the rivers 
and channels and the loss of 32% of the 
Delta’s wetlands since 1975. Changes 
in water management in the Delta 
have increased the local population’s 
vulnerability to floods. Structures built 
to control the flow of irrigation water 
impede flows to and from the rivers, 

leaving land water-logged and aggravating 
flood damage. Water-logging reduces 
agricultural productivity and increases 
the incidence of diseases related to 
stagnant water. When the Naraj barrage 
on the Mahanadi River was planned, 
the state government commissioned a 
participatory assessment of its potential 
effect on nearby Chilika Lake. They 
found that communities living on the 
flood plain preferred to maintain water 
flows for their beneficial effects on 
agricultural productivity, which more than 
compensated for flood-induced damage. 
Fishers downstream also preferred to 
maintain flows to help keep the mouth 
of the river open and provide a constant 
stream of sediment and associated 
nutrients, which raises fishery productivity. 

Cost-benefit analyses confirmed the 
significant positive benefits of moderate 
floods to both agriculture and fisheries. 

In response to these findings, the 
government has implemented innovations 
designed to improve flow regimes and 
restore the wetland ecosystem, including 
reforestation of hill slopes and nearby 
mangrove forests, dredging of silted lakes 
and removal of invasive plants.  Efforts to 
manage disaster risk now have an explicit 
focus on the ecosystem services provided 
by wetlands, and the government extended 
the scope of wetland management to the 
river-basin level.

The evidence:

• Salt marshes in the USA have an estimated annual storm 
protection value of uS$ 250 to uS$ 51,000 per hectare. 

• Many coastal wetlands can adapt to sea level rise; some 
mangrove forests can accommodate rises of up to 9 
millimetres per year through sediment trapping and 
accumulation of organic matter.

• Mangrove forests reduce the effects of storm surges, 
reducing the height of storm surges by 5 to 50 centimetres 
per kilometre of mangroves and the height of surface 
waves by more than 75%.

• Mangrove degradation and subsequent unsustainable land 
use has caused massive erosion across the tropics, with the 
sea encroaching up to 2 kilometres along some stretches 
in one or two decades only.

Working with nature
Towards integrated approaches  
to disaster risk reduction

Wetlands International is proud to work in collaboration with a wide variety of 
government, civil society and private sector partners. Together, we are integrating 
disaster risk reduction methods from the humanitarian, development and environmental 
sectors. however, there remains a need for policies and investments that facilitate 
widespread adoption of this common sense, holistic approach.

Initiatives aimed at disaster risk reduction must be aligned and combined with other 
policies in order to be effective. Key among these are policies on economic development, 
land use, water management and natural resource exploitation.

Join us and support our work on integrated approaches to disaster risk reduction.
For more information on our work and opportunities for collaboration,  
please contact:

Join our efforts

Marie-Jose Vervest
Programme Manager,  
Wetlands & Livelihoods
Tel: +31 318 660 926
Email: marie-jose.vervest@wetlands.org

Stay in touch
Receive our news: 
www.wetlands.org/subscribe

For more information:
www.wetlands.org
post@wetlands.org

The Partners for Resilience programme is financially supported by the Dutch Ministry of Foreign Affairs under  
its co-fi nancing scheme (MFS II). Website: www.partnersforresilience.nl

Pieter van Eijk
Senior Technical Offi cer,  
Wetlands & Livelihoods
Tel: +31 318 660 929
Email: Pieter.vanEijk@wetlands.org

Wetlands International
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Abandoned peat extraction field.

Restoring peatlands  
in Russia
Preventing peat fires, mitigating climate change

Millions of hectares of drained and abandoned peatlands in European Russia are highly vulnerable  
to fires, such as those that covered Moscow in smoke during the extremely dry summer of 2010.  
Rewetting degraded peatlands, especially abandoned peat mining sites, and establishing a sustainable 
usage will prevent fires and their negative impacts on climate and biodiversity.

Cause and threats 
Peatlands cover more than 8% of the 
Russian territory, making up for as much 
as 20% of the country’s land area if 
shallow peat soils are included. Most 
peatlands have remained untouched, 
but in European Russia several million 
hectares of peatlands have been drained 
and used for agriculture, forestry and 
peat extraction, in particular in Moscow 
oblast (province). In the 1990s these uses 
became unprofi table and the peatlands 
were abandoned. 

Drained peatlands oxidise and release 
large amounts of carbon dioxide (CO2) 
into the atmosphere. In dry summers, 
drained peatlands are also highly prone 
to fi re. The heavy clouds of smoke 

resulting from peat fi res, such as those in 
Moscow region in 2010, have a signifi cant 
economic and public health impact.  
The fi res also affect biodiversity, 
degrading the habitats of many species 
that depend on peatlands for survival.  
Fire related carbon losses furthermore 
add to the already signifi cant CO2 
emissions from peat oxidation in drained 
peatlands; peat oxidation and fi res are 
among the main contributors to global 
CO2 emissions and thus play an important 
role in fuelling climate change. 

Solutions 
Rewetting drained peatlands returns 
them to their original water-logged state. 
Rewetting and establishing a sustainable 
use of these areas prevents fi res, while 

also mitigating the negative impacts of 
peatland degradation on the climate 
and biodiversity. Rewetting is done by 
blocking drainage ditches so that the 
peatlands’ water storage capacity is 
restored. Regeneration of the natural 
vegetation of peatlands helps to restore 
and maintain their important ecosystem 
services, such as water regulation, 
biodiversity and carbon sequestration. 
Sustainable peatland use under wet 
conditions, including wet agriculture and 
forestry, is known as paludiculture and 
can be benefi cial for both economy and 
ecology.

Restored mire vegetation 4 years after rewetting.  
Meschera National Park, 

Large-scale peatland rewetting 
programme
In reaction to the extensive peat fires in 
2010, the Russian Government started 
a large-scale rewetting programme in 
Moscow oblast and adjacent regions. 
Within the framework of Russian-German 
bilateral cooperation, technical assistance 
and international expertise is provided by 
the global NGO Wetlands International, 
the Michael Succow Foundation, Greifswald 
University and the Institute of Forest 
Science of the Russian Academy of 
Sciences. Together, the partners provide 
input for the restoration and rewetting of 
more than 40,000 hectares of degraded 
peatlands and assist Moscow oblast in 
making an inventory of peatland areas, 
evaluating their susceptibility to fire 
and monitoring their greenhouse gas 
emissions. 

The partners will also develop guidelines 
for peatland conservation and rehabilitation, 
and advise on national planning and 
implementation of rewetting activities.

Pilot business cases will be developed to 
demonstrate opportunities for effective 
peatland restoration and sustainable use 
(paludiculture), and for generating carbon 
credits.

More information

Tatiana Minayeva
Wetlands International
Email: Tatiana.minaeva@wetlands.org
Tel. +31 (0) 318 660925
Website: www.wetlands.org/peatrus

This project is part of the International Climate Initiative (ICI). The German Federal Ministry for the 
Environment, Nature Conservation and Nuclear Safety (BMU) supports this initiative on the basis of a 
decision adopted by the German Bundestag. It is facilitated through KfW Entwicklungsbank.

Sebastian Schmidt
Michael Succow Foundation
Email: info@succow-stiftung.de
Tel. +49 (0)3834 8354210
Website: www.succow-stiftung.de/home

Andrey Sirin
Institute of Forest Science of the Russian
Academy of Sciences
Email: sirin@ilan.ras.ru
Tel. +7 495 6345257
Website: www.ilan.ras.ru

Cranes foraging in the  
Cranes Homeland Nature Reserve

Wetlands International

@WetlandsInt

Wetlands International

Biocombustibles 
en Argentina

Impactos de la producción de soja 
sobre los humedales y el agua

Biofuels in Argentina
Impacts of soybean production 

on wetlands and water

Lorena P. Herrera
José Luis Panigatti

María P. Barral
Daniel E. Blanco

2322



Stationery
All offices are provided with certified PDF files for:
• Letterhead*   
•   Envelope
• With compliments card   
• Business card**

*  There is an electronic letterhead available. Use this format for all formal digital communications,  

 such as signed letters, project proposals, contracts etc. 
**  For business cards for new staff, contact wahida.wardak@wetlands.org

Desktop	background
A Wetlands International desktop background is available.

Email	signature
A standard format for your email signature is provided. 

The communications department may furthermore ask you to feature  
promotional messages in your email signature. 

Requested elements in 3rd party communications
When partner organisations offer to advertise Wetlands International during 
events or joint materials, when possible include: 
• our logo
• our website address and 
• possibly a picture 

PowerPoint presentations
The design for the PowerPoint presentation is available as a template and is 
fixed. There is a front cover and end slide, and different formats of content 
slides and photo slides you can choose from. There are fixed formats for 
graphs and tables to be used in PowerPoint presentations. It is not allowed 
to design your own slides.

Some of the PowerPoint slides available:
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Photoslide without bar on top Slide with map

Powerpoint - coverslide Contentslide with diagram

By Marcel Silvius
IPS Congress, Stockholm, June 2012

Social and economic issues  
of tropical peatlands

Key role in the water cycle

Social and economic issues of tropical peatlands
01 januari 2014

01

Neque porro quisquam est

• Competing interests between sectors

• Intense competition for land

• Secure hydrologically viable areas 

• Lack of a compliance carbon market

• Immature legislation

• Uncertain finance flows

• From science to policy

Temporibus autem quibusdam

Temporibus autem quibusdam

Temporibus autem quibusdam

Temporibus autem quibusdam

Temporibus autem quibusdam

Temporibus autem quibusdam

Social and economic issues of tropical peatlands
01 januari 2014
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South-east Asia

Peninsular Malaysia Brunei Sabah

Sarawak

Kalimantan

Sumatra

Many peatlands are coastal  
and 70% will under continued  
drainage become undrainable

Social and economic issues of tropical peatlands
01 januari 2014
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Wetlands International @WetlandsInt Wetlands International

The brand Wetlands International•
And what it means to you in practice

If you have questions or suggestions about any part of the Wetlands International Brand Toolkit, 

need assistance or have ideas for future initiatives, contact: communications@wetlands.org.


